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❖ Preliminary SB Accomplishments for FY 2018 

❖ Issues with USAID’s SBA Scorecard for FY 2017

❖ OSDBU Priorities for FY 2019

❖ Category Management

❖ Small Business Applied Research Program (SBAR)

❖ SB Market Analysis & Research Tool (SB-MART)

Agenda
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Small Business Prime Contracting Goals vs. Accomplishments

FY 2017
Goal Achieved

Small Business 11.5% 13.18%

Disadvantaged 5% 7.15%

Women-owned 5% 3.83%
Service Disabled 

Vet-Owned 3% 0.84%

HUBZone 3% 0.19%

FY 2018
Goal Achieved

Small Business 12.0% 14.19%

Disadvantaged 5% 7.73%

Women-owned 5% 4.56%
Service Disabled 

Vet-Owned 3% 0.36%

HUBZone 3% 0.42%

Preliminary numbers show that USAID met two goals in FY 2018 and 
significantly improved in all categories except SDVOSB
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WORLDWIDE SMALL BUSINESS INDICATOR REPORT (SBI)
REGIONAL SUMMARY
FY16-18 as of 9/30/18
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WORLDWIDE SMALL BUSINESS INDICATOR REPORT (SBI)
DOMESTIC – Bureaus & Independent Offices

FY17-18 as of 9/30/18
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WORLDWIDE SMALL BUSINESS INDICATOR REPORT (SBI)
PILOT MISSIONS

FY17-18 as of 9/30/18
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WORLDWIDE SMALL BUSINESS INDICATOR REPORT (SBI)
SUMMARY

FY15-18 as of 9/30/18
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❖ USAID had its best performance ever in prime contracting to SBs 
(worldwide dollars and percentages) yet still received a “C” on its 
scorecard 

❖ New scorecard methodology reduced prime contracting from 80% to 
50% of the grade 

❖ New methodology doubled the importance of subcontracting (went 
from 10% to 20% of grade) and USAID accomplishment declined from 
26.7% to 16.9%

❖ USAID accomplishment in the new “number of small business 
partners” category was impacted due to agency consolidation of SB 
awards

❖ Final USAID grade was 89.2%, just slightly below a “B” grade

Issues with USAID’s SBA Scorecard for FY 2017
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Prime 
contracting

Sub-contracti
ng

Peer 
Review

NAICS 
Comparison

Agency’s SBA 
Scorecard

“Grade"

47.08 
of 

50%

15.40 
of 

20%

                           FY17 SBA Scorecard 
      Comparing FY17 Results using FY16 Methodology

19.53 
of 

20%

7.20  
of 10%

89.21    
“C”

Prime 
contracting

Sub-contracti
ng

Peer  Review
Agency’s     

SBA 
Scorecard

“Grade"

75.33 
of 

80%

7.70  
of 10%

9.77  of 
10%

92.80    
“B”

Prime and Subcontracting Grading Scale:

 A+  < 150% but >  120%  A  < 120% but > 100%
 B    < 100% but >  90%  C < 90% but >  80%
 D    <  80% but  >  70%  F  <  70%
 FY 2017  Results:

FY 2017 Results using FY 16 Methodology:
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❖ Manage strategic relationships with USAID senior leadership and Management 
Bureau including M/OAA; also Transformation team including EPPR

❖ Utilizing expanded SOAR process to expand the footprint of SB

❖ Actively participate in USAID Transformation (EPPR) and enhanced Public 
Engagement

 
❖ Increased Partner Engagement including further interaction at the Bureau level 

- SB Vendor Outreach Session on EPPR in November
- Worldwide CO conference tentatively scheduled for January 2019
- USAID 12th Annual SB Conference scheduled for late spring 2019

❖ New OSDBU Senior Program Manager will likely join us in the Fall

OSDBU Priorities for FY 2019
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❖ Continued focus on overseas Missions use of U.S. small businesses in their 
acquisitions

✓    Expansion of Mission Small Business Goaling program to an additional 15 
       missions in FY   2019; at least 30 missions will then have goals; plan is to 
       double again in FY 2020

✓     Increased communications with the field (OSDBU Newsletter, webinars, etc.)
✓     Continuing SB Programs training at select missions (El Salvador (LAC) and 

Haiti 
        by January; several African missions in 2019)

❖ Increased focus on SB subcontracting and new partners (scorecard emphasis)

❖ Mitigating the detrimental impact of Category Management

❖ Continue to support Small Business Applied Research (SBAR) Program

❖ Expand and promote SB Market Analysis & Research Tool (SB-MART)

OSDBU Priorities for FY 2019



12

❖ Category Management (CM) is an OMB/GSA acquisition initiative that leverages 
volume purchasing across government agencies with a goal of reducing costs

❖ Agency spend is divided into 3 Tiers:  
✓ Tier 3, Best in Class (BIC)
✓ Tiers 2 and 1, Well Managed
✓ Tier 0, Unmanaged

❖ Government-wide CM goals for FY 18 were 35% BIC and decreasing 
unmanaged spend by 20%

❖ OASIS is primary BIC solution for Professional Services category;  On-ramping 
solicitation for OASIS SB Pool 1 is out, responses due November 8th

❖ President’s Management Agenda requires CFO Act Agencies to achieve both 
their CM objectives and their SB contracting goals

❖ OMB is working closely with SBA and agency OSDBU’s to ensure that as CM 
principles are implemented effectively, agencies continue to focus on meeting 
their SB contracting goals

Category Management and Impact on SB
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❖ A field-based initiative designed to meet USAID’s development 
objectives through technology, products, and services offered by U.S. 
small businesses

❖ Potential partners include Small Business Innovation Research Phase 
2 graduates and existing USAID SB partners

❖ Two step solicitation process conducted under BAA procedures: (1) 
concept paper, and (2) full proposal

❖ First round in evaluations. Second round solicitation anticipated release 
date: November/December 2018. Pre-proposal conference: Jan 2019

❖ Sectors included in Round Two: Water, Agriculture, Energy, Mobile 
Communications Technology, Global Health, and Stability

Small Business Applied Research Program (SBAR)
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❖ USAID acquisition & technical staff use SB-MART as a market research tool to 
help them identify SBs and Minority Serving Institutions (MSIs) with the 
expertise and capabilities to perform on USAID A&A requirements

❖ Efficient, searchable system with relevant market research collected on existing 
partners and potential new partners

❖ SB-MART allows SBs and MSIs interested in working with USAID to provide 
their company/institution profiles and capabilities

❖ Small businesses are required to provide annual updates to ensure SB-MART 
information is timely and current. 

❖ Participation in SB-MART is not mandatory. USAID acquisition and technical 
staff are still encouraged to use other market research tools:  Sources Sought 
Notices, Request for Information, SBAIC website, GSA Discovery, etc.

❖ www.sbmart.usaid.gov 

SB Market Analysis & Research Tool (SB-MART)

http://www.usaid.sbmart.gov
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   OSDBU Points of Contact:

Mauricio Vera, Director
mvera@usaid.gov  

Kimberly Ball, Deputy Director
kball@usaid.gov 

Teneshia Alston 
SB Goaling & Outreach Program Manager

talston@usaid.gov

mailto:mvera@usaid.gov
mailto:kball@usaid.gov
mailto:talston@usaid.gov

